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ABSTRACT 

In 1970, three studies vere conducted for jbhe 
Children's Television Workshop in the ghetto areas of Bedford 
Stuyvesant and East Harlem in Hew YorX City and Washington, D,C. The 
Bedford Stuyvesant study i*as designed to establish a reliable reading 
on the penetration of sesame Street in low income areas and to 
determine" whether or not, the program was achieving its prime 
objective ot servicing preschool, ghetto children. The results left 
no question that Sesame ?treet had achieved ^his goal. The East 
Harlem study, based on a smaller sample, vas^ undertaken to see to\ 
what extent the program was equally successful with Puerto Ric^n 
children. Penetration of sesame street in East Harlem was 78$, 
compared to 91S in Bedford Stuyvesant, In both Hew Yofk communities,, 
penetration and a high level of daily viewing were aided by the , 
availability of the program on more than one channel and numerous 
daily shovingsj* in Washington, D,C, ,the results further testified to 
the extraordinary performance of sesame Street but also indicated* how 
viewing is limited when the pro-am is available only on one OHF . 
channel. (A^thor/PP) 
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THE OVERVIEW 



Included in this report are three memoranda covering the studies 
urK3ertaken for the Children's Television Workshop in the ghetto 
areas of Bedford Stuyvesapt and East Harleni in New York, City, 
and an the nation's capitol, Washington, D» G» 

Each c?f the three studies had a somewhat different purpose: 

r 

. ■ '. ' \- 

Bed.-or<i Stuyvesant was <3esigned to establish a definitive and 
reliable reading on the penetration of ^Sesame Street in low , 
income" areas and to determine whether or not the program was 
achieving its prime objective of^ servicing underpriviledged / 
ghetto children* / 

The, results, indicated in'detail in the memorandum covering 
^ - ^ ' ^ 

this;' study, left no question that Sesame Street has indeed 
achieved this goal* \^ y 

The East Harlem study, basedon a modest Sample, was undertaken 
* 

to see to what extent the program v^as equally successful with 

/ 

i^uerto Rican children, where laiiguage presented a unique situa- 
t|Lon. Penetration of Sesame Street in East Harlem was 78 ^ 
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'percent*, compared to 91 l^rccnt* in Bedford Stuyvesant, testi- 
fying to the success of the program in reaching this sector 
Of the ghettc population. 

/ 

V/hile-both tho Bedford Stuyvesant and East Harlem mother^ 
warmly welcomed the educational aspects of Sesame Street, the 
responses of the East Harlem mothers indicated that the program 
plays a special role in homes in which English is not the prime 
l^n^^t^iage . 

In both Nnw York ghetto communities/ penetration as well as 
the high degree of dnily, and often more than once a day^ 
viewing is aided by the availability of the program on more 
than one channel, including a regular commercial channel (WPIX) ^ 
an<3 its numerous daily showings. ^ 



In Washington/ C- , the results further testified to the extra- 
ordinary performance of Sesame Street — but also indicated how 
results similar to New York could^rjot be duplicated when- the 
program is- only available on one U^P channfel. 
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MEMORANDUM 



TOj Robert Hatch, Children's Television Workshop 

FROM; Daniel Yankelovich, Inc. 



SUD,7ECT: Survey Results on Viewing of Sesame Street by Pre-School 
Aged Children in Bec-'ord Stnvv'^&ant 



This is, to report to you on the extremely encouraging and outstanding''* 
results for *iSesame Street*^, which we found in our recent study, con- 
ducted among ghetto households in the Bedford-Stuy vesant area of 
Brooklyn, New York* 



Indeed, the results are so outstanding that v;e feel it is important to 
first stato the methodology, sampling methods, field interviewing 
procedu\*es and validation techniques used to guarantee that ^thesc 
results are completely reliable and projectible. 



1. Quaiiglcations of Respondents : In order to qualify for the .inter- 



view, a. 
2 to 5 



day, 'or 



\ 



lar (fi 
daytime 



respondent had to have either children' between the ages x>£ 

day. care or ni^^r 
::hiidren of thi 



iresponaent naa to i 
iho were neither iri 



to care for other 



sery schools* durii:ig the 

*■ 

te' same age group oH' a.rega- 



;e day a week) basi's- All inteiSvi^wing was done during the 
to guar^vntcc that, the mothers or b'abysitters were at home 



1 



l\anu kiiOWicCKjC . 
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The secOnd qualification was that there nad to be at least one tele- 
vision set in working order in the household. 

2. T he Saraplinc; Procedures ; The sample was designed to insure maxi^ 
mum representation of the entire Bedforcl-Stuy vesanc area^ and minimize 
any bias due to either the clustering o£ the interviews or possible 
interest yenerated by the appearance of the interviewers in the area. 
A total of 40 sampling points were used. In each sampling pOint/ an 
interviewer was given a starting pointy and a route to' fojlpvr- When ■ 
it was necessary for the interviewer to return to the satnpietpoirtt for 
a second day to complete her ass^ignmanc she was given a s^cof^d startr 

ing point: and routing. Listing sheets v;ere kept to account for not at 

\ '* ^ ■ 

'horne^ inelc.giblea, and refusals . 

In ordersJto obtain the 500 corr^plelcd interviews a total of 1676 
households v;ere contacted- The re-sults brok,e dov;n as follows: 
Total Conta cts , - 16 7 6 - 

Completed Interviews ' 502 

*■ 

Eligible irespondcnts - refused to be ^ 

^ intervicvadj language problems ' etc* * i 42 - ^' - 



I neliqi bio r espondents * / > ^ 1^1 3 > 2 

No child 2 to 5^ i037 

El5qible, on child 2 to 5 qualifica- 
tion/no v/orking television .set ^ 22 

I " ^ " :^ r -'^y coS"^^ 
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BQth the recoveri*^ rate and'the low, incidencfe of refusal,' we believe^, 



are exceptionally, good. 



enc| 



3» Field I nLoi" viewin g: All interviewing vas conducted by black 
interviewers living within or immediately adjacent to the Bedford- 



Stuyvesant area. No one 



interviev/er was assigned more *than two 



sampling points. Almost ''all of the interviewers had had -previous 
interviewing experience . Despi te this ^ each interviewer assigned to 
the project wa^ personally trained for this assignment. 



4» Valida t i on X Close to ,100 percent validation was made of all com- 
pleted incervievrs. RcGp.^ndants v;ere ^asked whether or not they had 
been inte reviewed, and t-he subject of the interview In^addxtioo; 
dii^ect questions were ask^d about the^ viewil^ of Sesame Street and 
the demographic characteristics of the hoaseli^d. ^ 

Each of the completed interviev^s was' also carefully read and checKed 



by the.piroject dijrcctcr as a final- v^'l^-^^^ity check 



Now/ for t|ie /f indihgs :i 
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THE RESULTS 



* Penetration j 

A total of 90 percent of the mothers^'aTid baby sitcers indicated that 
the children 2 to 5 who are at: homo during the day watch the program 
"Sesame Street". 



wfere askedr 



* To obtain this information, two que^ 



1: Do (childrens' nam^s) ever watch a,day|time program on ^television 




2, Let*s make sure we're talking about -the same prog 



called Sesand Street? . ^ . \ ^ ^ 

— Here ' s a 

picture* wi**- sofT.e of the characters they show 6p Sesame Street* Now 
ho you r'c^:all whether the chilurcn (2 to 51 . e,ver watch this, program? 



VIEWING OF SESAME STREET 







Unaided 


Aided 






% 


% 




i r 


90 
8 


,9X 
..J 8 


Sure 




2 


X ' 



In plain numl^crs, wg found ^'that out'Of an au'dienco of 611 potential 



Cxi 7: 



m Li. 



boUVO , r>^ -on^ n:rr^^L hnr reached 550. 

0 
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Prr^q uencv Vievanq 

.0 aete..in. tHo .Kt.nt to which k..^ S«e.t Has ,ainea fre,.ent 



w,-tt-.ch Sesam e \strGCt 

Today 
• ■Yesterday . 
3-6 days a^go 

■ \< ■ 

1-2 wtciks ^tgo 
More than 2 wee)^s ago 
i 

Hot sure 



Total 

% 

56 
16 
12 

.5 



eecond questioK dealt 

'\ 




d;ircqtll' with frequency; 

'j 



IBT WATC HED 

Total 



Watch Se -^-^n^t^? Street 

\ 

More\ than once a day 
/ \ Onca '\a day 




% 
90 

32 
36 
5 

>'> 
0 

5 
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using the no=t rtrir-nent criteria - and b^, matching those watched . . 
either 'ye^teraay or today with those who said that the children 
viewed the program daily (more than once a day aM 6nce a day) - we 
end up with a solid group of 60 percent of the children who can be 
' counted as " regular"' oir daily viewers o£ the program. 

A check with any of the major networks running programs s.-h as Cap- 
tain Kangaroo -or Romper Room will testify to Vhe smashing success of 

^ . ■ ^^r^r, ^prriilar viewors. The results in the ghetto 

Sesame Street in winning regular viewei.=. 

area are. o. course, particularly remarkable- 



to 



!^hannei_^L^''"'AlH , j 

^' ' ■ \ ^ 

' ' . . ^z- *-K« v-,liditv of both the pcnetratioii and 

On^ further indication of t^he validity or doi. ^ 



frsquen^'^ figures was 



pinpoint exapt 
am: 



■ ! . . i \ ■•* ■ ' 

the- ready ability of the mo'th^rs and'"s 

ildren wat 

thd 



li whi 



Ih channel the ch 



iitters" 
oro- 



< * * 

. u « =,.r^h as lists of available channels, the wo- 
Without any assistance such as uses 

m^n's responses were as follows: 



"7" 



\ 
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CHArT^TT,S ON VnilCIl CnTLDP.EN VJATCH SESAMS STREET* 



Base: Watch Sesame Street- 



Total .' 



l-JPIX (Channel ll') 
■WNDT (Channel 13) 

V^f^ (Chanhei 31) 

No't sure 



69 
38 

3 

12 



*Adds to more than 100 percent, as some children 
watched on more than one channel. 



VJWDT makes an{ in^pressive ^hoying;: 



immeasurably in ^ re 



t is apparent that^ fehe^ 



availabilijty of th^ program on (|hc;nnel i\ has helped Sesame Stree^ 

ching ghetto c)iji.ldre!n< 



While the adults are highly favorable towards the program^ the real 

* ! 

decision makers are the children themselves, - 



V/HO' TUNES' IN THE PROGRAM 



Total 




AdUl t: tunes i t in^^^ 



^^ci^ends 



1 Q 



- 8 - 



How Word About Sjparn Street Gets Around 



The most effective v;ay for spreading work about television and ^ 
reaching ghetto children is, the use of the television meddum 'itself , 



There are valid indications, however, that the Utilization program 
conducted by the Children's Television V/orkshop has produced results 



/ 



HOW SESAt^E STREET WAS FIRST HEARD ABOUT 



Advertised ori t^levisian 
Recommended friend, relative 
RecOTimended by tGacher/school/church 
Child heard about it from friend/ relative 




Saw literature: 
Olc^er children told us about 
Read about it (TV guides, news^papers etc.) 5 
Other 1/ 3 

Not sure 3 



While only a relatively small percentage mentioned the older children 

k "" ■ " ■ ■ . 

in the houaehS^ia as the original source of information about the, 

\ 

program, tho results indicate that the inrscbool vipwiiig of thfi" 

' * ■ ^ \ ' 

program and the interest of the older childer in Sesam^ Street: ha& 

co:iL ? i*^-" * '.o itj rMcr^^T iho^c households* 



13 
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\ 



s\udy\44^eri^nt indicated that 
of 6, and l2 in the 



Among the householdi: covered in the 
there were. also o>dcr children between the age 

family • -' 

in.Hrat^d in the 'responses Vo two quesCionc: 
Their interest was indicat^a in 



The first: "Do the (ch 

jchool?''^ 



ildr\n 6 - 12) ever watc\ Sesame Street when 

they cone bQmc from s< 



Base:- ChiMren 6 - 12 In the Household 



Watch 

Don't wa^ch 
Not sure 



Total. 

% 

7.5 
, 20 



The chiLdrenv -6 to 12 years of age 
regularly. - 



, 'watch the program, and watch 



\ 



\ 
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fREQUEN*CY OF VIEWING BY OLDKR CHILDREN 



Total 



\ 



Older Children (6 - 12) in Household 44 



Ever VTa^ch Sesame Street 

Watch daily 
[ Watch 3\ " 4 times a week 
Wa^'ch once a week 
V?atch less, than once a v/eek 

\ 



. 33 



19 
8 . 
3 
3 



1 



The availability of the program in the New York area in the lat^ after-^ 
noor &s well as duri.ng the earlier morning hours^ has further helped to 
.increase interestj part icip^^it ion ^nd^ regular viewing of the progr^^ 
artong t!:e target ghetto viewers* 

Responr^e to the Proqr^\ 

For the full flavor of the feelings about the program and what it 
means to l^^oth the mothers and the small children living in Bedford- 

\ ■ 

Stuyvesant^ we have attached to this memorandum typical verbatim 
replies * . 



The following table sumnarizos the in^pact and meaning of these replies: 
i 
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what' the M0THER3 LTKg A BOU T SESAME STREET. 
AS A PROGRAJ-^^ FOl^ CHILDREN 

Total 

Educational Aspects . 93_ 

\, 

Like the way \the program makes learning 
fun, encourages children to learn, helps 
them to learn\many useful things 39 

Teaches them to count, like musical 
approach td coii^nting \ 21 

Helps them to learn, teaches them the 
alphabet r ABC'sV * , 18 

Prepares them for pre^kijidergarten. kinder- 
gajften^ ^ike having a Kinder-garten in your 
own home - ^ 7 

Teaches them to read, spell ^ 3 

Teaches tJshem shap.es 3 

Teaches, the children English, makes it 
easier to Team English \ 2 



Provides Good Entertainment/Enjoyment 18 

ll^Right kind of entertainment for children / 7 

Songs . . 4 ^ 4 

Puppets ^ *^ '2 

Animals < 2 

Games - 2 

Stories ' 1 



Helps the Mother " _3 
t 

\ ^ ^ Keeps children busy, occupied 2 

Helps mother teach children tasks 1 



Shows Bla^cks and VJhites Living Together 

I 16 
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■ 1 

Blac. .others Uv.,.; " ^ . • u„a„rpr .v.Uca^oa areas recognize a„a welcome 
the conotructive <.r,et.o„, the n.ean.n, of , the pro^ra., a„a its .ni.oe 
role. . " ' ' ■ 



The .ext table shou. what the chiiaren ^th^selves _ enJo^X about the 



prog ram' 




\ 



\ 



r 



V 



■ i 

ii 



i / 



\ 
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v.TiAT 'r"^. chjldri:m like about the program 



(Based OHNramarks of tho children 2-5) 



Total 




Learning Asp pcts 



Like the numbers j counting /- 
Like to- sing alongt like the songs 
Lik(^ the letters., like loarnixig ABC»s 
Like learning ab6at the shapes j parts 

of the body . etc . 
i-Iclps me to talk English • 



14 
12 

6 
2 



All other- learning aspects 



Sncnfic Characters 



35. 



Big Bird 
Oscer 
Buddy^ 
Jim. 

Wanda thfe Witch 
Like the people 
Susan 



22 
4 
2 

y2 



\ 



1 1 



Program Specif i cs 

Like the puppets 
The games are fun 
The cart-oons 

The stories^ ,the^man who tells the 

stories ^ 
The anamals 
T,hc pj-cturcs 
The dancing 



10 
3 

i 

2 
■ 2 
1 
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CONCLUSIONS 



1. In the B&dford-Stuyvesant area of Brooklyn, a typical low income 

* 

ghetto area, Sesanic Street has achieved outstanding success in reech- 
^ng, interesting, and "educating" its target audience. 

X • 

t 

2» .The marks of its success include; 

— almost tyDtal saturation; 

— regularity of viev/ing? 

— recognition of the purpose and accorr.plichrr.ents of the 
program by the mothers, and full cooperation from them; 

— respo;)3e among the children) indicating that exposure 
to Sesame Stretifc has produced both ^''^irect educational' 
benefits an5 heightened interest in learning itself* 



The most important component in the success of Sesame Street is 
tie tone, approach, level, apd actual techniques used in the program, 

/ ■■ . ■ ■ / . 

4. In the Bedford-Stuyvesant area, the progtam has also been helped 
in achieving its objectives as a result ofi 

— its availability on boLlj educational arc' mmniercaal 
ch^neli; 

— availability at different hours of the day: 

— advertising of xhe program on television: 



— use of.^tho program in 



schools; 



li 10 i ' 



\ 



Certainly, what V.e rosearch in Bedfora-Stuyvesant indicates Is tha.t 
if sesame Street \^given what in commercial circles would be consider 
ed modest support, t^e program is able, and indeed does, jSerfprm a 
fundamental and needed service if underpriviledge^ yo'ungsters are ^.o 
be giyfen the kind of early help which will enable some of the^ present 
inequities in tho educational systnm to be closed. 



I 



I 



20 
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ADULTS'^ ieOM:-lEh"rS ON SESAME STREET 



'It'sJ educational and interestipg to the child, and they learn fjjom it 
It's somothiny that the qhildiHsn* can relate to. She's learned the 
basic fundamentals of , education . ^ ' 

"It's interesting and whei^ they tell stories they actually act them 
put/' * 

"It's pretty educational and the method oZ teaching is nice. He can 
count better and he^ learns different letters." 

"It's very"^interestihg. She learns to count and she gets a lot of 
ideas and learns a lot'^^jf new things." 

\ * 
"It's educational and inteVesting^.- I think they*re learning." * , 

''It's educational. They learn simple things and recognize, ^he. Words »" 

r 

\ ' . , 1 

"It teaches them* Randy learned how. to spell his name. /He learned 
how to oount." ' . * / 

'^It^s good Zor children. It makes him Itiarn hov to say his ABC's," 

!^It teaches them words and the alphabet and i\umbers in a way ^that 

catc^ee thdia^ attention* She tries to do and '^ay the same things 

as the program says and does," 
- f f 

\ 

"The coianting and the big bird telling the stories* ^ She is definitely 
learning^her niiinbers front the songs on the program," 

/ 



**It learns them thel numbers an^ thk alphabet " ^ \ ^ 

"Different objects rand -forms of things tney azie able Lo jBsfin( 
refiognizc* Tp recognize the shapes of thi'rtgs and classif^^ . the 
letters with , the objects," ^ ^ 

"He sings aloud yith tl(em and really learns^,'* 



e and 



'*I think it's goof3 bocaus 
simple manner. H don ' t k 
it iriv'^ 

I ^ 

s just, like thoy ^ojn 



D it teaches them hov^ to count numbers in a 
ia;v/hat they like.- but thoy'ask me to tune 



<j to kindergarten laorc in tercGi: Lr.g , 



\ 



- 17 - 



\ 1 



"The alphabet son.rhnw gets his interest and really tries to learn 
it» I think he the puppets and he sings together with them>" 

**1 think that if he h^d watched 'sesame Street when he was 2 he'di Wo 
a genius, It*s the most interesting and best program for children 
in years. I'd wish they'd put on something 3 ike thac for first ajfd 
second, graders/' \ 



^It's the only program that holds tlf^ei^r attention and they ^earn some 
thing,"' ^ \\\ \ . \ 



"It's a ^vcry good program for y^oung ^^phildreh . I \think he liftes che^ 
men v;ith numbers.'* ^ ^ ' \ \ 

rom; it A it's 

entertaining; Like 'how they go aboutlthe numbers ind the alphabet 



"The way it teaches the .children to coiflpt, sing and \do many tni 
for themself 



ngs 



"They flash the nu^^^be^fe and letters and Lhcy repeac ioVer and ouer^ 
the kids caVch on vary ^ast/' ^ ^ - ^ 



"It teaches nunbers and so bn • It is a 
a child will like* He is learning to count 



'nice progij^Al wjith evdrythi^ng 



'^I like it because shows being together like one bi^ f jmilyv The 
black and white being togeohar — and that means a iotlt\ It helping 
""him in his alphabet and counting*" \ 

"I like it because it's 'a heati start for younger childi1eA\» It helps 
her in her counting and numbersi.|' '\ ; \ \ \^ 

"I like the way /they teach them\ to count, the way they ieach \th^ 
ABC's • I like the whole show, like ^i^hen they sfiow the aniTialls. I 
think it is the best show for chiicSren on the air. He li*^ the 
wh^le show* / He's learned to count up\ to 10- fla * s learriedi to \say 
the lettets. clearly _\ ^ \ ' \ fi^ I , ^" 

''X think ijb is the greatest thing they have ever, had on 'tv for . 
children slipce 1 have been* w^t^Aing* They Ijko^Lhe copcepts, ofames 
and the r^t^cies they tell. VaneWa ha^ learned to count, even by 

^l<^o a pari' A'^^anc^ Street thac teaches-the child 



10, ■ 



\ 



22 
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'^Tbcy try to rc^.ch the cbsldren themsolvcs through their own levolr.. 
They have a uniauo \:ziy ot reaching the children on their 'own level. 
They try to do what t-nc parents are supposed to do through fun and* 
gatnes* You can't sit a 2 year old at a table and expect him to grasp 
things as an adult. So they put these thingSr on a child's level." ^ 

"I like the way they repeat the program I think the puppets the^ 
^use bring more attention to v;hac is 'being taught**' 

**The v/ay th<5' emnhas i-ze the 'fiumbers and alphabet* They have no coVnmer- 
cials and it holds the childrens' attention," \ 

^'They hare^fun while they learn something." 

"They learn a lot rrom^-it. Thoy^ should ha^^e something like it for 
older 'childre|i already in school, because j.hey enjoy it though they 
know the lecsor/c," > - 

5 V 

\ ''It helps them got ahead for kindergarten." 
''I dig It beeause it's a groove .for kids-*' 

"It's about time they put something that, makes £;ense on for the 
/hildren*" ' ' 
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'It helps them advancr^ faster* Dian4 learns her colors 
"It shows black and white working togethej 
"Thpy TAake :things simple yet intereGcing*^'- 



"Like the way they make tv^aching fun for kids, ^ets th^eir interes 
Even gives her homework v/hieh j.s a good habit to get lier into/' 



^*Child gets inquisitive cind asks a lui oZ quci^Licns ^.f^-V^- he watches 
program/^ ' " 1 

\ 

se^ shows \/h£re children just playi^ames. They 
ccdh learn si'omething concrete from the show*" 



"xjt's ^betber than thj 



'*I t/cO'T^municater; with 



the child." 



gi^^-:> ^1^^ child an opp<^rt unity to Lhunk for Ihemse 1 v^io^ < Buddy and 



2:i 



1 i' ric:i:^ 



= 19 



- ^1 

T- , , AS a whole T think it's a very nice show 

r;:s°Ltrno^":\-"- - lO .r.es .o.aena.. O..OC.S. 

Uke the .annerV whi.h the^ present" U,e program." 
^.I like it because it learns thel a lot at home." ,. 

..^e. are ,uiet ana p„ a^ttentioi to the numbers ana let-ters." , 

' . I • . nives the chiia someone to 

uTho characlor cC each person is Uice and^ gives 

copy after ^ ^ 

..^ey-v. loarnoa how to count and say the.r woVas-" 



N ' .^C0L^^^E^^1S_0N_SESAM^ 



"I like the B^ji.Bird and Oscar 
"I likc^che Big Bird." 



"I like the chicken." ^ 
«I likeVhe Big Bird and W words 
"I like the bird." 
"N - E - N'* , 
"I liV.e j;he number 3." 



\ 



"lUike be duck. He's fur^ny.^, \' 

uTh^ J\l^ (Which he tll^n interviewer) \ 

like olount the nu^ber^ wi h .he. a.d sing .ne so^gs.;' 
Itilot. I ^^^p*^^ numbi^rs." 



1 



"Se£ 


ame 3 


"To 


siny ' 


"I. ■ 




"Aly 




v;ro 





/ 



.i.t; and 



I , ithG ^nc whoT always doing sorncthing 
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"I learned about ca*'^> and airplanes and feet.'* 



*'I learned abouc B. Tlvo B is a big man with a bslt.^ 
''I learned the .alphabets." % 
"I learned the parts of the body." 

**I learned i:he letter V7." ' " ■ 

"I learn the numbers. 

''The fishijng cookies." . * ■ 

"The sonos they sing and the people."^ 

« 

"I like because of the numbers.'^ 

like it bec^iuse they sing, numbers . 

'^I lik^ to iearn the numbers* I like to^s'^J^the numbers* I like to 
read a storl I like, to listen to the story*" 



"I like the nunrbers/ I'like to listen to the stories." 
""I like the bi^d 'and he is a bag one. 1 like Oscar. like thp witch 
""I likev Susan,- Oscar and the\bird.'' 
"I like ^o pount with James Jones/* . 
"I like my ABC's and I learn tl^m,^ 
"The singing*" 
"I like the (iamraies." 

"Thoy haw?o the big bird and the 2 sally men that always do something 
wrong an 3 4 f lingers a^d counting backwards." 



"I like 



"The nuraliOr games are Sun 



II 



t\^o boys )3udcly Jan<p Jim and I like the puppets." 



"4, S" 



'^3 1 ilw.^ C 



r.f^D r 1 n the? qa^batjcj c 



an , 



"Those puppets are dizzy. 

"I like the chicken ^nd I like the numberG." 

"I like it when thay say the numbers and ajunting.' 



"I like because of the animals and number 5." 
"I like it because :.t»s fun." • , . ^ 
'»I,3.ike \Aon the man Vounts backwards." 

-I lik^ the cartoons 1st. then the*pUPP<=ts and the songs." 



/ 



7 



"I like the people on the program.- ' i 

"Like the vjho tells stories." ^ 

•When they .sing that song and clap 'and th3 big bird and f,hen th'oy "j^, 

nh^A flio ?in^-i mols . " " ■ . . 



ffeed the animals. 
"The black man is very funny celling the stories." 

'♦The letter 'U." / 

A ' 

\^Gordon with the iVdeburns* 



'Stoly telling tipiel." 
'The \:ups and sa(acocs." 



'I like the rtj^n'' in 




:he gas'bage p^^il. 



"The characccr^s who|dance and sing." 
."I like! the silly d|ck." 

".About the Vrog thai teaches you big and small," 
yi like olcar and ttle Imuppet puppets." 



J see thi 'truck thi Vas picking up dirt. The witch her .hair fUw 



" * ^ ■ ^ ^ 
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APRIL 1970 



MEMORANDUM'' 



TO: 

PROM; ' 



Childrens Television Workshop 



/ 



Dahiel Yankelovich. Inc. 



SUBJECT : 



Survey Results in East Harlem 



Thi's IS to «^port the rcrsults of ^he study ^onciucted for Sesame 
Street among bo^h-. Spanish and English, speaking' low income house- 
holds in East H^leni. This separatje study w^s conducted as ^ 
addendun to the oV^igj na'l ^ ECidTord-S tuyvcsa^nt stu'^y; for the express 
purpose of ascertaining the penetration and receptivity of Sesame 
Street among Puerto Ric^n and other Spanish speaking households. 



l1^ sample }^ 



Since the total^ sample was only 100 cases, the figured other than 
penetration are intended ^r the internal guidance of Ch'iidren's 



Television Workshop, 



/ 



In order to qualify for me ir^ter^x^'^\ a rcsporf^nt Had to have or 
care for children between tbe ages of 2 and 5, who'^were neither ^ 
in d^y care centers nor nursery schools," and to have at least one 
television in working order. 
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. w..- cGO--ted during the dayti in order to ascertain 
Interviews were; ccOv-ccew ^ 

u' o>- habvsitters were at home during these hours 
that the motherr or babysitters wetc 

and -could speak from first-hand knowledge. ' ' . 

*■ 

A total P£ 10 sampling points were chosen at random in the East 

■ ■ « in interviews were to be cwSmpleted 
Harlem area, and a maxxmam of 10 interviews a ^ 

in each- 

Ml ot.the interviev,erp were Sp.ni.h-speaW.g, and 25 percent o£ 

the interviews wereWna.ctea in Spanish These interviewers .were 

' ■ A \^rt .validated by a staff member of the Yanke- 
trained, supervised? ^nd validatea oy ^ 

lovich organization. 

'xn order to obtai,, a total of 100, co^plet.d interviews, house- 
holds were .oritacted. The breakdown o£ contacts is as follows: 



To.t a 1 ,,' Contact s 

Completed Interviews 

Eligible respqbdents, refused to 
be inter^'iev/cd 

inel i'qlblo .. resEondentj. 
No* child 2 - 5 

No television in v/orking order 



Refused -bTsfcrre el,igibility could 

V 

■ . 29* 



197 
100 

29 
468 

334 
25 

109 
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THE RESrJITS 



Penotration 

Mothers and babyr.^tters of tho childroo 2 to 5 years old who are 
at hom(^^urjng tho day indicated that 78 percent of these' children 
watch Sesame Street. Tho same penetration figures were found in 
both English and Spanish-only speaking households. 



ijt^ntine this, as in Bedford-Scayvesant. 



To dota^ntine this, as in Bedford-Scayvesant,^ the parents Tvere first 
asked if i\io children over watch a program' called Sesair.o Siiroot. 
Next, they were shQwn a picture of some of the characters on ^ 
Sesame Street and asked if the^^ recal] ea tho children watching the 
program on which these characters appeared. 

VIEV?ING OP SES,^^5S STPEET 



Unaidod ' Aided 

% % 

Yes 77 78 

No . 21 ' , 18 

Not Sure 2 ' 4 



'JO 



Frequency of Vjcwin o , ' ' . ^ 

Among Sesame Street viewers, v95 percent had watched the program 
either on the same day as the i-^terview or on the preceding day-. 



WHEN SESAME STREET LAST WATCHED ' / 

Base; Children 2-5 who watch Sesame S-treet - 78% 

Total ^ 

■ . ' ' A ' ,' 

Today 72 
Yesterday 23 

3-6 days ago - 
1-2 weeks ago 1 
More than 2 weeks ago 

Not sure 4 

Ninety-one percent of the children qualified as "^regular** viewers 
by* watching. Sesame Street three or more times a week. 
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Base,:. / Children "2 - 5 who watch Sesame Street - 78* 

Total . 

\ . — % 




More than once a day 
Once a day 

4-5 times a week 
2-3 times a week 
Irregularly 

\ 

Not,- sure \ 



28 
42 

1-3 
8 



\ 



J „i4-(-orc! were remarkably 
As in Beatord-Stuyvesant, the mothers and setters 

...e to pinpoin. the channel on which the chiia watchea Sesame 
in 49 percent of these househoias. 
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CHANi:::!,^ on t-thich children vjatch sesaiie street* 

f 

Base: Children 2-5 who watch Sesame Street - 78% 

Total 

* ■ 



\ 



WPIX (XX) - 73 

WNDT Vl3) 54 



UHP (3X) X 
Not sure ■ 4 



*Adds' to more than X00% as ;5ome chiXdren watched on 
more than orfe channeX. 



How Word About Sesame Street Gets Around 

The use of T*V* spots as the most effective means for spreading 
the word about Sesame Street is again reinforced* 
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Base: Ch 



ildren 2- 5 who Watch Sesamfe Street - 78% 



Total 
% 



24 

Advertised on T.V. ^ 
Child heard about it 
Recommended by friend 



Rscommehded by teacher 
Older child told us about it 
Saw literature advertised 
Read about it 



12 
10 
4 
3 

14 



Kot sure 



..at w... oia« cKiia..n a=.a e - 1. in the fa.il,, ana o. . 

,,es., 90 percent „at.h^ Sesame ft.eet -'SS percent on a .e,ula. 



(at least once a week) basis. 



R£SEonse__to_the_Pro3rain' 

.^the^s, as in Bea£o,a-;stu,vesant and- Wa„Un,ton , B. C. aga.n 
...essea trie caucational aspect, o. Sesame Street w.en as.ea v.at 
they particularly liked about the program. 

1 1 
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Total 
% 



.earn f ^^f^^^^^^^^^^^ learning/ 

Tas^ cLr/fo ulrstanoVHo.as interest 3. 

Learning ABC's/recogni-ze letters 

' . 7 
Spelling/words <,„nares ^ 

lL.. Shapes, ^1;^ rga ten/heaa. 

- Prepares "them foi P^^^^^""""^' . 4 
start/school/gives them liornev;ork ^ 

Improves their English , 3^ 

Teaches them to read 

P^ovide^Good^nter^ ' 11 

Songs, singing . 9 

Stories - 5 

Animals ■ 2 
Games 
Puppets 



KeeES_.the_Chiac^^ 
Si^_Black.ar^^ 
Ml Other 



1 
6 
2 
7 



35 
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^ 




Some of the c.oinpa? * sn is between HJedford-Stuy vesant and East Harlem 

A V 

\ \ 

indicate thafe the learning and educacioi|al aspects are even more 
important in East Harlem th^n in Bec^f^/A-Stayvesant: ^ 



COMPARISON OF EDUCATIONAL ASPECTS 



m'JTlOr^EV BY jMOT^ERS 



3ast 
Hirlem 



Bedford- 
Stut/vgsant 



Net 
Differ 
ence 



Educational Aspects 

' ? 

Like the way th^ program mahos^ 
learning f\in/^ncou rages children 
to Icam, lea^^n many useful 
thihgs 



Teaches them to count/musical 



1 



39 



+ 27 



counting 


45 . : 


21 




24 


I 

Learning ABip's/recognize letters 


29 


f 

18 ' 

( 




11 


Teaches them to read, spell 


8 


3 


+ 


5 


Teaches them shapes 


5 


3 




2 



Prepares them for k indergartcn^ 
pre-kindcrgai'ten , heac3 start/ 
gives them homework 4 

Improves thfeir English ^4 



7 
2 



^ 3 



+ 2 



36 
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. o£ have at least soma languag/problcm, 

The mothers, many o£ / 

•,m svch a^s Sesame Street-U-l^aying a vital ^ 
indicate that a program sbch as e , 

. ,fl,Dt *o the culfJJie and language 
,ole helping their children to adapt -o th 

of the country in Which they are nov living. , 



I 
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MEMORP|t£DUM 



1 



WARCn, 1970 



TO: 
FROM: 

SUBJECT; 



Children *s 'T61evisiorj Workshop 
Da^niel Yajnkelovich , Inc* 



Survey ResSlts in Washington, ^D, j C 



low income 
publication 



I 



1' 

ThiSi is to Ireport the results of the special study conducted, for the 
internal usb and guidance 



of Children * s ^Television Workshop, in the 
areas ofj the nation's isapital, and is not intended for 

/■ 

use. , 



The purpose of thfe study was threefold': 



1, To ictermine the .extent to which UHF is available on , television 



sets in 



the ghetto areas, Snd to-ascerljain to what degree Sesame 
Street'^ penetration is limited by thi^ factor, , 



2L To measure Sesame Street's actual penetration in low income 
ghetto households, in which the re^syi^v^cj qt^ali f i ed by having or 
caring foiQ children between the ages of 2 to 5/ who are neither^ in 
day care rijpr nursery centers* , * 

3, To obtlain a reading on reactions to' the program* 



r 
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The Methodology 

AT ran<3om selection of 30 sampling points among the lower income^ 
areas of Washington, D< was made. Each interviewer was giv?fen 
a starting point and a route to follow- 



To qualify for the interview, a'^responde'nt had to have or care 
for children between th^ ages of 2 to 5, who were neither in 
day care nor nursery schools, and to own' at least one television 
set in operating order. 



Interviewing was done during. the daytime to guarantee that, the 
mothers or baby sitters v/ere at /home during these hours and could 
speak from first-hand knpv/ledcfc- 

A total of 297 interviews were completed. 

In order tb" obtain the 297 interviews, a total of 737 households 
were contacted. The results broke down as follows; 



-ERLC 



Total ContzxctR < 

Completed interviews 

Eligible respondents, refused 
to be interviewed 



737 



297 



13 



Ineligible respond ^snts 42^ 

No phi :d ? - 5 395 

No television in working ferdcr ' 12 

Knfu' n^i !r (ji o u?. ujibi 1 ity co;lld 20 
'bo ascci taiiicd 

39 
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fk intervicv/crs wer; used on the study. All of the interviewer) 



1' * J • 4. 

w^r^ personally trainqd^ su^eWised and validated by a staff mem- * 

izat\on , 



ber 



of the Yankclovich organizat 



THE RESULTS 



1> The AvailabiLitv of UHF 

A total of 80 percent of the households covered in this study have 
UHP. This penetration figure was obtained by first shoj-ring the 
fecpondcnt the list of UHF channels in Washington and asking if 
they were able to get these channels on their sets* To insure 
the Reliability of the figure^ however, the interviewer was asked 
to see the actual set in order to verify the avaiiability of UHF- 
Interestingly, there was almost no confusion on this point* 

2> Penet r ation o'f Channel 26_{VfETA) 

In or(5er to measure the penetration of Channel 26- uauh of the 
respondents v/as asked directly whether they ever watched Channel ' 
26 » In addition^ all respondents with UHF were asked whether 
they ever watched Soul or Black Journal — two of J:he more popular 



. r. 
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The results 



? / 



. ^rr-TprTT- ""^ ---"TA (CHANKTSL 26). 



ERIC 



<potal Audience 
HavG UHF 

*atchChai2nel_l6 



Watch Sdul 
V^atch BlacK' Journal 



100 



80 

^6 
. 20 



> ,.V,,lino of Channel ?6. at the end- of the fJrst 

Figures on actUv.! x^e-i-n^^ 

^ = t-n be hiaher than usual for UHF 
day's intervieving, appeared to be nigner ^ 

■ u .1= As a** result. tO" further document this 
programs and channels. As ,a resui^. 

.iewin,. we th3n be.an to asK th. responaents to phy.icaUy tune 
in Channel 2S whUe we were vatching. The fig-es.heM. 

Xn actual fact. then.. Sesa.e Street in Washington. B. C. auto- 
„aticklly .issea out on one out of fWe JuaUfyin, ho.seh,ia. 
in the ghetto areas who do not have UHP . 

While thl procran.s chances of being tuned in on WZT. are undoubt- 

e,ly helped by tKe familiarity of ..any fa.iUes with other . 

.. ,„., r,. str.v- has also brought additional 

/ viewers invo the V.T.TA orbit. 

' , 41 
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3» Penetration S saitiG Street 



The table which" follows shows Sesame Street's penetration — both 
in terms of its full potential audience and in 



SESAME STREET FENSTR^tTIO!^ 



Population Sesaine Street 
in Sample '^^Penetration 



I- 

Sesams Stireet 
Household 
Missec 



Total Households 

Total UHF Rcuschold;; 
■ Total tffiTA Households 



% 
100 
80 
63 



% 

32' 

40 

53 



% 
40 
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4. ViewinCf of Sesame Street Compared to Soul and Black Cfournal 
Of the'three programs, tested. Sesame Street attracts the largest 
share of WETA (Channel 26) viewers! 



VIEVJIts'G OP PROGRAMS ON mTh 



Base* VJETA Viewers ■ — 63% 



Soo€r,v P; r' >' (Cl;;^'' 2-5) 



Soul 



Watch 
% ■ 

82 
731 
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^ . Frenu eric\i:ol_Y ' : 

^ . v.= 7^ oerccnt, or almost three out o£ 

c„=-.mn st-reet V3.ewers> 73 percent. 
Among Sesame btreet vj.c ^ 

,our the chi...en h.a watched the program the same or .he pre- 
•ceain, ai. .3 the interview, .ccorain. co the mothers . SS , percent 

"reqular" viewers - either by watching 
of the chiiaren qual^fiea as regular ^ . ^ 

aally or at least fciur timos a week. ' ~ 



s 



^^^^n^i^lilD" '>^- program 

. «..rt tb" Washington mothers recognizea ana 

As in Bedford Stuyvesai.t^ tn^ 

. .nn.l aspects of sesame Street - ana the fact 
welcorrvea the eaucational aspects oi 

„ r^«rr'P-t*o£ th3 mothers mentioned 
^y~r 1 .-.nina cai-/.be fun. Ten perce..t or 
that learning cai. 

3pe=.fi=.ny th... the. re^araea Sesa„. Street pre-s=hool 

. • .„a as helping the chiiaren to get .long better when, they 

training and as neipiuy 

started kindergarten or school. 
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' ■ '■ ^ _zv PROGR^U'l F OR CHILDREN 



Total. 



Rf^ucatiop -^T Aspects 



makes learning 



Tike the way the progra^ji — "'""..^ ' u^inc 
fun.Tnoourages the ohiidran to leirn, helps 
them to Isacn many useful things 

Teaches thom to count, liS« musical approach 

Hriprtref ?o lea^, teaches them the alpha- 

P^naref them foV pre-kinderg^jrten , kinder- 
7XZ lil^^ t---^ ^ kindergarten in your 

own hon^e . ^ A , ' I 

Veaches Ichildren how co draV I 
Teaches them to re&d,. fepell^ ^ 

Teaches them shapes / ^ ^ ' ' , 

P£ovMes_GooOni§I^^ _ 
Right kind Of entartainment for children 

Puppets * i, 

Animals 

Games ' ' , ^ 



H^ips. 'the Mother. • 

•Keeps children busy, odcupicd 
He?ps mother teach children tasks 



90 



49 



\ i 14 
XO 



1 



\ 



%0 
4 
2 
1 



li 

8 
5 
2 
2 
2 



Shows 



BladisandJihites_J^ 



The chil<3re4v ]ikccl alnost everything about the program, but with 
special er.phanis o:: x\ c songs, learning the alphabet, and learning 
to count t 



-7. Extending t ho^ Auc3icnce . ^ 

While the limitation imposed by the absence of UHP in 20 percent 

\ 

of the homos can only bo overcome by making t)ie program available 



on other channels, there ^re indications that stepped ^p promotion 
^and Mti]i2ation progra:ns can increase the present^.penetration among 



households with UHF sets* especially the non-Ti^ETA'' u^iewers in this 
group. 



Pt>r e>:ample, two out of threej of the non-vieu^ing Sesan^o , Street 
households in which UHF \s available indicated that tb^y had never 
heard of the program. 



Several steps appear to 



be indicated to increase familiarity with 



Sesame Street and increase its audience. 



1 . Making Sesame 
channel . 



Street available to more than one UHF 



2, Promoting the program on channels other than VffiTA. 

3. Increasing utiliaation programs more intensively to 
spread the word. 
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The use o^^ T.V. spo'cs . promotion and uti/ization programs is sug- 
gested by Ihe responses of the mothers who are familiar with Sesame 
Street or who havo/3hildren who are actual viewers, to the q/esti/ 



/ 



of where they first heard about the program.^^ 



/ 



I 



/ 



WHERE FIRST mARD ABOUT SESAME STREET 



Base: Familiar with program/Chi^d watches Sesame 
Street — 54% . 



\ 

Advertised on television 
Friendjpentioned it 

Saw liijeratore [_ 
/ Read aaojt it ; 

Ch,ild hteard about it 
Recoftotended by teacher 

Older child told" us about it 
Recommended by charch 

Other f 



Not^ surc/prob'-^b3y jj^st tuned in 



24 
12 

9 

7 



6 
6 

4 

2 

4 

26 



4() 



r. , ' ^. 



i 
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CONCLUSIONS 



The success of Se^same Street in reaching its target audience in 
the Washington: C, ghettos^ and achjievLng its goals under 
current operating circumstances , speaks fo.r itself, 

\ ■ 

' The ma}or differences in the achieve;nGnts of the program in Bedford 
.^Stuyvesant and Washington aj:e the result: oft 

— Availability limited to. UHF 
f — Availability limited to one channel 



f 



— Le£;s frequ&nt dally exposure* 



There are also indications^ ^o^vevci: th6t even Without this kind of 



implementation. Sesame Street can build its audience by more 



Lnten* 



sive publicity, television advertising, and utilisation prognams* 



/ 



0 
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